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Dedination Marlborough is the Regional Tourism Organisation (RTO) for the Marlborough region.

As an orgamsation we are focused on marketing Marlborough as a visitor destination both domestically and
internationally. Naturally this means that almost all thfe work we do is not visible in the regiorlowever

the results of our efforts are clear as the region plays hosirtincreasing number efisitors from

throughout New Zealand and around the worl@hese visitors enjoy what our region has to offer,
contributing to our local economy and returning home to tell others about their experiences.

Destination Marlborough receives funding from the Marlborough District Council through general rates and &
targeted rate.

With this, we work orbehalf ofthe region targetingravel trade, media and regional partners to market the
destination internationally and domesticallyrhis includegducating and influencing international travel
trade, liaising with media, developing regional resources and coordinadimguener campaign activityVith
limited funds we also identify ways twllaboratewith regional partners to extend our reach.

This year we will continue to actively market Marlborough through trade events and trade visits to the
region. We will developnd utilise media opportunities and social marketing channels and complete a
planned refresh of the Destination Marlborough website that will beedire platform for new consumer
direct tactical marketing campaigns both domestically and in Australia assvdevelopgand distributng
the Official visitor guide and trade directory.

Tourism businesses in the region have the opportunitgribance their profile, grow their business and
extend their marketing reach througtoordinated marketing anthcticaladvertising activityead by
Destination Marlborough The following pages outline how you can take advantage of these opportunities
through participation in the International Marketing Group (IMG).

We are a passionate, experienced team who are determinesiicceed for Marlborough tourism. We
understand the importance of forging valuable relationships and welcome your participat®operators
you host the visitors to our region, as the RTO we will continue to identify opportunities to keep them
coming

Tracy Johnston, General Manager
on behalf of the Destination Marlborough team
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The Marlborough International Marketing Group is a partnership between Destination Marlborough and tourism
operators in the region.

In order to achieve growth in inteational visitor numbers to the region, Destination Marlborough channels funding
from the IMG intospecificmarket and relationship development with offshore travel wholesalers and retailers, and
market visits to New Zealand based Inbound Tour Operators.

We also work with Tourism New Zealand on trade and media opportunities for the region. This work ensures the
inclusion of Marlborough in a wide range of travel brochures and websites. The hosting of offshore buyers by
Destination Marlborough often resudltin contracts being won by IM@rtners

LY Hnndg 5SaldAyrdizy alNIo02NRdzZAKQA LYOGSNYyFGA2y It al NJ
Lite, and Supporter. As we know each business has itgaarities and focusve have developethis system so each
business can select which level of involvement suits their objectives.

A full breakdown of benefits is listed in the following pages.

We invite you to talk with the Destination Marlborough marketing team to assess which level iarightost valuable
for you and your business.

PARTNERSHIP LEVELS

IMG- FULL IMG- LITE IMG ¢ SUPPORTER
Ideal for: Ideal for: Ideal for:
-Existing IMG members -Accommodation with limited rooms. -Restaurants
- Operators actively engaged in -Seasonal tourism operators -Food producers/ Manufacturers
international marketing and focused on | -Low cost/freesell experiences -Wineries/Cellar Doors.
growing international business -Operators wanting to establish -Art Galleries

international market relationships -Destination Retail Outlet
Operators at thisevel are required to be -Holiday Homes
GOELRNI wSI Ré&é¢ ¥ dz | Operators must b@repared to pay -Taxis/Shuttles

commission
See following pages for details of benefitl See following pages for details of benefil See following pages for details of
your partnershipalso includegvalue) your partnershipalso includegvalue): benefits, youmpartnershipalso includes

(value):

Trade Directory %2 pagespace($550) Trade Directoryg Y2 pageemplate ($38%
Website feature listing ($300) Website basic listing ($150) Website basic listing (D)
Visitor Guide text and picture listing ($40| Visitor Guide standard listing ($200) Visitor Guide standard listing ($200)
i-SITE, 1 pocket brochure display ($230)| i-SITE, 1 pocket brochure display ($230)| i-SITE restaurant menu guide
COST: $3250 plus GST COST: $2,000 plus GST COST: $500 plus GST
Invoiced 50% July and January Invoiced 50% July and January Invoiced July

SPECIAL OFFER: Pay before 20 AugustazgD&ceive a 5% discount on your July invoice
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AREA OF ACTIVITY

IMG-FULL

IMG- LITE

IMG- SUPPORTER

Trade Directory

¥, pagespace.

Opportunity to upgrade to a full
page or to create multiple
listings ¢hargeswill apply).

Y. pageemplate advertisenent.

Opportunity to upgrade to ¥z pagg
spaceor two ¥4 page template
spacegqchargeswill apply).

Sandard visitor guide
content will be
published in the trade
directory.

Opportunity to
upgrade toYs page
template space for (
charges will apply)

Wholesale and IBO
famils

Priority inclusion in famil visits
through either hosting or having
the opportunity to meet the
agents during their visits to the
region.

Inclusion in famil visita’here
appropriate,when your product
has been requested or there is a
request for new product.

Where appropriate
inclusion in famil
itineraries as suggeste
activities or if product
specifically requested

Annual Participationfee subsidiseddy | Standard participation fee will Noteligible
Marlborough/ 20% will apply. apply.

Nelson Trade Day

IBO sales and trade | Priority opportunity to Opportunity to participate; travel | Noteligible

training visits to
Auckland,
Wellington and
Christchurch.

participatec travel costs will
apply.

costs will apply.

Tourism New
Zealand Kiwilink/
International trade
events

Exclusiveopportunity to
participate

Participation fees will apply.
Product will be represented

through Trade Directory and
product updates.

Product will be represented
through Trade Directory and
product updates.

Product will be
represented through
Trade Directory and
product updates.

TRENZ

Open to all TIA members to
participate.

Event and travel costs apply.

Open to all TIA members to
participate.

Event and travel costs apply.

Not Applicable.

Australia market
visit

Exclusiveopportunity to
participate alongside
Destination Marlborough.

Travel costs will apply.

Product will be represented
through Trade Directory and
product updates.

Product will be
represented through
Trade Directory and
product updates.
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Degination
Marlborough led
tactical trade
marketing
opportunities

Priority opportunity to be
included.

Opportunity to participate if
product is contracted by
wholesale partner

Not eligible

Classic New Zealand
Wine Trail direct
booking portal

Exclusiveopportunity to be
included.

Pan Pacific terms of trade apply

Exclusiveopportunity to be
included.

Pan Pacific terms of trade apply.

Not eligible

Communication/
feedback and
updates.

Quarterly meeting of members
coordinated by Destination
Marlborough.

DMail sent weekly.

Quarterly meeting of members
coordinated by Destination
Marlborough.

DMail sent weekly.

6 monthly industry
forum.

DMail sent weekly.

The Marlborough contingent at TRENZ 2009
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Official

Y. page template a@vtisement

Standard listingvith

Standard listingvith

Marlborough with opportunity to upgrade to a | opportunity to upgrade to a | opportunity to upgrade
Visitor Guide larger advertisement costs will larger advertisementcosts | to a larger advertisemeni

apply. will apply. - costs wil apply.
Destination Feature listing on Destination Basic listing on Destination | Basic listing on
Marlborough Marlborough Website Marlborough website. Destination Marlborough
website Option to upgrade to feature| website.

listing g costs will apply.

Option to upgrade to
feature listingg costs will

apply.

i-SITE promotiona
display

1 brochure displayed at both Pictc
and Blenheim -BITES.

Participation in4SITE staff famil
program.

Discounted poster display fees

1 brochure displayed at both
Picton and Blenheim$ITES.

Participation in4SITE staff
famil program.

Discounted poster display
fees

Inclusion of menu ini
SITE restaurant guide
(Blenheim ad Picton)

Discountedposter
display opportunity.

Participation in4SITE
staff famil program when
brochure is displayed
annualfee applies

i-SITE National Products automatically loaded intq Products automatically
Database IBIS for sale by amSITE loaded into IBIS for sale by
throughout Nev Zealand. any SITE throughout New
Zealand.
Terms of trade apply.
Terms of trade apply.
Destination Priority partidpation Opportunity to participate Opportunity to
Marlborough led participate

domestic and
Australia
consumer direct
marketing
Campaigns

Participation fee will apply.

Participation fee will apply.

Participation fee will
apply.

Media Famils

Priority inclusion in media
itineraries where story angle fits
product.

Opportunityfor inclusion in
media itineraries where story
angle fits product.

Opportunity for inclusion
in media itineraries
where story angle fits
product.
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www.destinationmarlborough.cons the official onsumer and
trade website for Marlborough and limked to Tourism New
St wwhWewzealand.com

It offers the most comprehensive range of tourism industry products

and services of Marlborough in any one websh benefit of the

Destination Marlborough website is that advertisers have access to

2dzNJ LI 8a62NR O2yiGNRftftSR $S6 olaSR wO2yidSyd YIlFylF3aSySy
allowing them to edit their listing as often as necessatry.

5SaidAylFiA2y al NI 02 NRigilykKakddoar S6aA (S Aa OdNNByidfe K
google searches for Marlborough with o\#0,000 visitors and
400,000 individual page views per year.

Web address given prominent position in all Destination
Marlborough printed material, advertisements, presentations, email
signatures et.

LY HAnngX 5Sad0dAYylrGA2y al NI 02NRdAKQa ¢SoaAidsS gAtt dzyRS
to become more user friendly and to allow a booking service on the

site. Other new features will include interactive maps, links to social

media, the ability to highlight packages and spécand a modern

design that will attract more traffic from both consumer and trade.

Basic Listing $150 pa

Inclusion limited to one category

Introductory paragraph with link to your page on the DM website

Your @ge has basic business information limited to 80 characters (NB No images or link
your own website)

Feature Listing $300 pa

Inclusion in up to three relevant category listings

Introductory paragraph with link to your page on the DM website

Your page hedescription of your business, up to three images, contact details, and link t
vour individual business website (if anolicable)
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