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Destination Marlborough 
9 Sinclair Street, PO Box 29, Blenheim 
Ph: 03 577 5523 
www.destinationmarlborough.com 
 
Tracy Johnston, General Manager, tjohnston@destinationmarlborough.com, 021 749 368 
 
Rachael Brown, Marketing Manager, rbrown@destinationmarlborough.com, 027 223 0459 
 
Olivia Bowers, Marketing Executive, obowers@destinationmarlborough.com , 027 223 0464 
 
Amy Chandler, Acting Manager Marlborough i-SITES, achandler@destinationmarlborough.com,  
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Destination Marlborough is the Regional Tourism Organisation (RTO) for the Marlborough region.  

As an organisation we are focused on marketing Marlborough as a visitor destination both domestically and 
internationally.  Naturally this means that almost all of the work we do is not visible in the region.  However 
the results of our efforts are clear as the region plays host to an increasing number of visitors from 
throughout New Zealand and around the world.  These visitors enjoy what our region has to offer, 
contributing to our local economy and returning home to tell others about their experiences.    

Destination Marlborough receives funding from the Marlborough District Council through general rates and a 
targeted rate.   

With this, we work on behalf of the region targeting travel trade, media and regional partners to market the 
destination internationally and domestically.  This includes educating and influencing international travel 
trade, liaising with media, developing regional resources and coordinating consumer campaign activity. With 
limited funds we also identify ways to collaborate with regional partners to extend our reach.   

This year we will continue to actively market Marlborough through trade events and trade visits to the 
region. We will develop and utilise media opportunities and social marketing channels and complete a 
planned refresh of the Destination Marlborough website that will become the platform for new consumer-
direct tactical marketing campaigns both domestically and in Australia as well as developing and distributing 
the Official visitor guide and trade directory. 

Tourism businesses in the region have the opportunity to enhance their profile, grow their business and 
extend their marketing reach through coordinated marketing and tactical advertising activity lead by 
Destination Marlborough.  The following pages outline how you can take advantage of these opportunities 
through participation in the International Marketing Group (IMG). 

We are a passionate, experienced team who are determined to succeed for Marlborough tourism. We 
understand the importance of forging valuable relationships and welcome your participation.  As operators 
you host the visitors to our region, as the RTO we will continue to identify opportunities to keep them 
coming.  

 
 
Tracy Johnston, General Manager  
on behalf of the Destination Marlborough team 

The role of Destination Marlbor ough  
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The Marlborough International Marketing Group is a partnership between Destination Marlborough and tourism 

operators in the region.  

In order to achieve growth in international visitor numbers to the region, Destination Marlborough channels funding 

from the IMG into specific market and relationship development with offshore travel wholesalers and retailers, and 

market visits to New Zealand based Inbound Tour Operators.  

We also work with Tourism New Zealand on trade and media opportunities for the region. This work ensures the 

inclusion of Marlborough in a wide range of travel brochures and websites.  The hosting of offshore buyers by 

Destination Marlborough often results in contracts being won by IMG partners. 

Lƴ нллф 5Ŝǎǘƛƴŀǘƛƻƴ aŀǊƭōƻǊƻǳƎƘΩǎ LƴǘŜǊƴŀǘƛƻƴŀƭ aŀǊƪŜǘƛƴƎ DǊƻǳǇ Ƙŀǎ ōŜŜƴ ŜȄǇŀƴŘŜŘ ǘƻ ƛƴŎƻǊǇƻǊŀǘŜ ǘƘǊŜŜ ƭŜǾŜƭǎΤ CǳƭƭΣ 

Lite, and Supporter. As we know each business has its own priorities and focus we have developed this system so each 

business can select which level of involvement suits their objectives.  

A full breakdown of benefits is listed in the following pages. 

We invite you to talk with the Destination Marlborough marketing team to assess which level is right and most valuable 

for you and your business. 

PARTNERSHIP LEVELS 

IMG - FULL IMG - LITE IMG ς SUPPORTER 
Ideal for: 
-Existing IMG members 
- Operators actively engaged in 
international marketing and focused on 
growing international business 
 
Operators at this level are required to be 
ά9ȄǇƻǊǘ wŜŀŘȅέ Ŧǳƭƭ ŘŜǘŀƛƭǎ ŀǾŀƛƭŀōƭŜΦ 

Ideal for: 
-Accommodation with limited rooms. 
-Seasonal tourism operators 
-Low cost/free-sell experiences 
-Operators wanting to establish 
international market relationships 
 
Operators must be prepared to pay 
commission 

Ideal for: 
-Restaurants 
-Food producers/ Manufacturers 
-Wineries/Cellar Doors. 
-Art Galleries 
-Destination Retail Outlet 
-Holiday Homes 
-Taxis/Shuttles 

See following pages for details of benefits, 
your partnership also includes (value): 
 
Trade Directory - ½ page space ($550)  
Website feature listing ($300) 
Visitor Guide text and picture listing ($400) 
i-SITE, 1 pocket brochure display ($230) 
 

See following pages for details of benefits, 
your partnership also includes (value): 
 
Trade Directory ς ¼ page template ($385) 
Website basic listing ($150) 
Visitor Guide standard listing ($200) 
i-SITE, 1 pocket brochure display ($230) 

See following pages for details of 
benefits, your partnership also includes 
(value): 
 
Website basic listing ($150) 
Visitor Guide standard listing ($200) 
i-SITE restaurant menu guide 
 

COST:  $3250 plus GST 
Invoiced 50% July and January 

COST:  $2,000 plus GST 
Invoiced 50% July and January 

COST:  $500 plus GST 
Invoiced July  

SPECIAL OFFER:  Pay before 20 August 2009 and receive a 5% discount on your July invoice 

In ternational Marketing Group  - IMG  
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AREA OF ACTIVITY IMG - FULL IMG - LITE IMG - SUPPORTER 

Trade Directory ½ page space.  
 
Opportunity to upgrade to a full 
page or to create multiple 
listings (charges will apply). 

¼ page template advertisement. 
 
Opportunity to upgrade to ½ page 
space or two ¼ page template 
spaces (charges will apply). 

Standard visitor guide 
content will be 
published in the trade 
directory. 
 
Opportunity to 
upgrade to ¼ page 
template space for ( 
charges will apply) 

Wholesaler and IBO 
famils 

Priority inclusion in famil visits 
through either hosting or having 
the opportunity to meet the 
agents during their visits to the 
region. 

Inclusion in famil visits where 
appropriate, when your product 
has been requested or there is a 
request for new product. 

Where appropriate 
inclusion in famil 
itineraries as suggested 
activities or if product 
specifically requested. 

Annual 
Marlborough/ 
Nelson Trade Day 

Participation fee subsidised by 
20% will apply. 

Standard participation fee will 
apply. 

Not eligible. 

IBO sales and trade 
training visits to 
Auckland, 
Wellington and 
Christchurch. 

Priority opportunity to 
participate ς travel costs will 
apply. 

Opportunity to participate ς travel 
costs will apply. 

Not eligible. 

Tourism New 
Zealand Kiwilink/ 
International trade 
events 

Exclusive opportunity to 
participate. 
 
Participation fees will apply. 
   
Product will be represented 
through Trade Directory and 
product updates. 

 
 
 
 
 
Product will be represented 
through Trade Directory and 
product updates. 

 
 
 
 
Product will be 
represented through 
Trade Directory and 
product updates. 

TRENZ Open to all TIA members to 
participate. 
 
Event and travel costs apply. 

Open to all TIA members to 
participate. 
 
Event and travel costs apply. 

Not Applicable. 

Australia market 
visit 

Exclusive opportunity to 
participate alongside 
Destination Marlborough. 
 
Travel costs will apply. 

Product will be represented 
through Trade Directory and 
product updates. 
 

Product will be 
represented through 
Trade Directory and 
product updates. 
 

Trade Marketing  
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Destination 
Marlborough led 
tactical trade 
marketing 
opportunities 

Priority opportunity to be 
included. 
 

Opportunity to participate if 
product is contracted by 
wholesale partner 

Not eligible 

Classic New Zealand 
Wine Trail direct 
booking portal 

Exclusive opportunity to be 
included. 
 
Pan Pacific terms of trade apply. 

Exclusive opportunity to be 
included. 
 
Pan Pacific terms of trade apply. 

Not eligible. 

Communication/ 
feedback and 
updates. 

Quarterly meeting of members 
coordinated by Destination 
Marlborough. 
 
DMail sent weekly. 

Quarterly meeting of members 
coordinated by Destination 
Marlborough. 
 
DMail sent weekly. 

6 monthly industry 
forum. 
 
DMail sent weekly. 

 

 

The Marlborough contingent at TRENZ 2009 
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Official 
Marlborough 
Visitor Guide 

¼ page template advertisement 
with opportunity to upgrade to a 
larger advertisement - costs will 
apply. 

Standard listing with 
opportunity to upgrade to a 
larger advertisement - costs 
will apply. 

Standard listing with 
opportunity to upgrade 
to a larger advertisement 
- costs will apply. 

Destination 
Marlborough 
website 

Feature listing on Destination 
Marlborough Website 

Basic listing on Destination 
Marlborough website.  
Option to upgrade to feature 
listing ς costs will apply. 

Basic listing on 
Destination Marlborough 
website.  
Option to upgrade to 
feature listing ς costs will 
apply.  

i-SITE promotional 
display 

1 brochure displayed at both Picton 
and Blenheim  i-SITES. 
 
Participation in i-SITE staff famil 
program. 
 
Discounted poster display fees . 
 

1 brochure displayed at both 
Picton and Blenheim i-SITES. 
 
Participation in i-SITE staff 
famil program. 
 
Discounted poster display 
fees. 
 

Inclusion of menu in i-
SITE restaurant guide 
(Blenheim and Picton) 
 
Discounted poster 
display  opportunity. 
 
Participation in i-SITE 
staff famil program when 
brochure is displayed ς 
annual fee applies. 

i-SITE National 
Database  

Products automatically loaded into 
IBIS for sale by any i-SITE 
throughout New Zealand.  
 
Terms of trade apply.  
 
 

Products automatically 
loaded into IBIS for sale by 
any i-SITE throughout New 
Zealand.  
 
Terms of trade apply.  
 

 

Destination 
Marlborough led 
domestic and 
Australia 
consumer direct 
marketing 
Campaigns 
 

Priority participation  
 
Participation fee will apply. 

Opportunity to participate  
 
Participation fee will apply. 

Opportunity to 
participate  
 
Participation fee will 
apply. 

Media Famils Priority inclusion in media 
itineraries where story angle fits 
product. 

Opportunity for inclusion in 
media itineraries where story 
angle fits product. 

Opportunity for inclusion 
in media itineraries 
where story angle fits 
product. 

 

Consumer Direct Marketing  
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Basic Listing $150 pa 

 Inclusion limited to one category 

 Introductory paragraph with link to your page on the DM website 

 Your page has basic business information limited to 80 characters (NB No images or link to 
your own website) 

  
Feature Listing $300 pa 

 Inclusion in up to three relevant category listings 
 Introductory paragraph with link to your page on the DM website 
 Your page has description of your business, up to three images, contact details, and link to 

your individual business website (if applicable) 
 

 

 

 

 
 
 

www.destinationmarlborough.com is the official consumer and 

trade website for Marlborough and is linked to Tourism New 

½ŜŀƭŀƴŘΩǎ www.newzealand.com. 

It offers the most comprehensive range of tourism industry products 

and services of Marlborough in any one website. A benefit of the 

Destination Marlborough website is that advertisers have access to 

ƻǳǊ ǇŀǎǎǿƻǊŘ ŎƻƴǘǊƻƭƭŜŘ ǿŜō ōŀǎŜŘ ΨŎƻƴǘŜƴǘ ƳŀƴŀƎŜƳŜƴǘ ǎȅǎǘŜƳΩ 

allowing them to edit their listing as often as necessary. 

5Ŝǎǘƛƴŀǘƛƻƴ aŀǊƭōƻǊƻǳƎƘΩǎ ǿŜōǎƛǘŜ ƛǎ ŎǳǊǊŜƴǘƭȅ Ƙighly ranked on 

google searches for Marlborough with over 100,000 visitors and 

400,000 individual page views per year.  

Web address given prominent position in all Destination 

Marlborough printed material, advertisements, presentations, email 

signatures etc. 

Lƴ нллфΣ 5Ŝǎǘƛƴŀǘƛƻƴ aŀǊƭōƻǊƻǳƎƘΩǎ ǿŜōǎƛǘŜ ǿƛƭƭ ǳƴŘŜǊƎƻ ŀ ǊŜǾŀƳǇ 

to become more user friendly and to allow a booking service on the 

site. Other new features will include interactive maps, links to social 

media, the ability to highlight packages and specials and a modern 

design that will attract more traffic from both consumer and trade. 

 

 

 

 

 

 

 

Destination Marlborough website  


